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Introduction
Number 19 of Design Issues which the reader has in their hands is miscellaneous. Evi-
dently, that means to say that the articles found in it do not refer to one single issue.
However, in this case it does not mean to say that points of reference can not be seen,
nor even that a kind of shared spirit of the era cannot be found. In that respect, in sup-
port of this coherence that we maintain exists here, it can be seen that beyond diversity
is the fact that all of our authors are fully aware that our era is dominated by the chan-
ge in values and ways of life. The feeling, the experience or the verification that we are
in the middle of a crisis (that is, according to the primary sense of the term, in the pro-
cess of moving from one situation or state to another), abounds in all texts published
here. Some of them focus their respective questions from within the vortex which cons-
titutes the current cultural moment, whereas others look at the phenomena from the
outside, taking a critical stance (something which is truly rare these days but which we
would certainly benefit from recovering).
The articles have been divided into two broad sections: 'Current design challenges'
and 'Design and visual language'. The first regards more general and sociological issues
without losing sight of design perspective, and includes big issues or later predominant
issues such as ecology or Information Technology. There is even one which reconsiders
the role of design, seen globally, in relation to the culture and economy of complex
modern day societies, in an exercise which has not been carried out since the times of
modernity. The second section deals with works of more traditional design themes, such
as printing, logotypes and the frameworks or reception of shapes.
The fact is that from a design perspective, the cultural transformations of the 20th
century have been undergone and suffered particularly intensely with all their good and
badness. The modern movement lived through the optimism that provoked the feeling
of having embarked upon a clean, clear and open era. Nevertheless, and all too soon,
the old enemy which constitutes the killer irrationality that our classic, Christian, scien-
tific and democratic culture carries within was unleashed. Following the enormous tra-
gedy brought on by the war and genocide, designers hurried to make a new start, in the
yearning to refind the path of compromise between social justice and 'good form'. Esco-
la d'Ulm, New Bauhaus and, citing it without wishing to make comparisons, Escola Eli-
sava. But too many things had happened and the mirage was cut off too soon, leaving
us to face the obstinate reality: modernity had ended and we were moving into perhaps
not unknown territories but certainly confusing ones. The are those known generically
in the fields of culture and design as postmodern, although in reality they do not have a
name.
The attentive reader will find reflections on this recent history in this issue of the
magazine, and it is for this reason that I would like to suggest going into the old and
new problems from the perspective that a distanced viewpoint, the contained feeling
and the diligent understanding offer.
It seems clear that we already have a new economy, just as we are a different society.
Naturally, we have known that economy and society are closely related since the times
of Marx. This is a reality which must never be forgotten in the world of design. Some
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of the articles published here concern the current economy and its consequences in the
consumption of developed societies in one way or another. Clearly, we can no longer
think in terms of mass consumption as was done in the sixties last century. Society is
very varied and organised into groups and social class units in a more or less jointed
manner, and fundamentally because of shared interests; old class divisions are increa-
singly seen to be more blurred. All this demands of design professionals the capacity to
acquire a form according to very diverse styles and aesthetics because there is no domi-
nant one. It is significant that the idea of craftsmanship is once again mentioned in one
of the articles here. With regards to this, the reader will find the stance in favour of stan-
dardizing difference, as well as the expressed need to intervene in the correction of con-
sumption models and the prevailing economic development of our times.
There are some new issues which correspond to dimensions and outlooks which are
present in the societies of our age. It has come to light that we are increasingly concer-
ned about the problems related to energy sources as well as pollution and recycling. The
answer is what we understand as ecological design. There will undoubtedly be a growth
in the demands of companies, institutions and consumers themselves to bear in mind at
the production planning stage what has previously been known as sustainable develop-
ment. The new generation of professionals are already aware of this; the next stage is
to equip them with the appropriate technical knowledge.
It goes without saying that one of the predominant issues of our era is the impact of
communication on the net. Our knowledge of cultural history enables us to uphold that
something as powerful as information technology has and will continue to have effect
on the content of our culture. From Plato, Walter Benjamin and Marshall McLuhan we
know that cultural instruments are not neutral and that they modify the content. Cul-
ture changed hugely with the use of alphabetic writing, and even more so with its
mechanisation through the printing press. It is clear then that information technology
will leave its mark on cultural norms. Old issues such as printing have resurfaced and
been transformed with the widespread use of the computer.
Audiovisual communication, so prevalent in our era, is not yet fully understood, in
spite of its ubiquity. We are not equipped with many authentic approximations from
nature itself to the specific visual and linguistic expressions of media productions. It is
clear that cinematographic works, and above all televised ones, given that they are the
most representative of the present, demand that we take the receivers into account. And
that we take them into account not only as simple receivers but as agents who form a
part of the transmissions right from the start. Now that the structuralist wave has pas-
sed, there is a definitive need to construct a theory of the image and, moreover, of the
audiovisual without the cliched resources provided by linguistics and the philosophy of
language.
When everytning is said and done, this edition of Design Issues invites to think
according to abstraction and concretion, something which continues to be a healthy
exercise notwithstanding the fact that at times it can appear to be obsolete. It is the
belief of many people that in the world we have created after the utopias of modernity,
anything and everything can be done - given only the technological tools within our
reach, everything can work. This is clearly a mistake. As powerful as they may be,
current social engineering, economics and politics do not save us from the exercise of
free (which means critical) thinking. Lastly, I think it is worthwhile remembering that
whilst artists allow themselves to try and forget rationality in their work, preferring to
refer to emotive sensitivity, designers can by no means embark upon their work without
composed and clear reflection about the world they live in and the needs of society. In
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accordance with everything that has been argued here, it is the desire of this publication
that a reading of its articles serves to put a bit of order into the particularly untidy area
of current culture and even that of design. Some will not be entirely mistaken in thin-
king that the 'anything goes' which rules our days has the advantage of favouring crea-
tivity. We must not forget, however, that the core of culture is style but also norm. It is
for this reason that the best artistic and scientific creations are those which have been
achieved through a balance of the old and the new, through remembering and creating.
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